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1 INTRODUCTION

This document is the basis for monitoring and
reporting on sustainability indicators of private
companies in BiH - Report on sustainable
development of the company. The document
aims to improve the reporting system, in order
to monitor company indicators that will be in
line with sustainable development indicators,
and on the basis of which it will be possible to
monitor the company’s position in relation to
other companies in the country, region, and
globally.

It is likely that the proposed indicators are
already being monitored in your company, but
have notbeenidentified, included inthe annual
reports, and have not been reported on so far.
Thisdocument does not aim to complicate the
current way of reporting of companies in BiH,
but allows additional (annex, or integral part
of the Annual Reports) expansion with new
indicators.
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ANNEX TO THE ANNUAL SUSTAINABILITY
REPORT FOR 2024

This reporting framework was
prepared within the programme
“Translating the Sustainable Development
Goals (SDGs) Framework in Bosnia and
Herzegovina into sustainable and inclusive
growth” (SDG2BIH), a joint initiative funded
by Sweden and implemented by UNDP in
partnership with UNICEF and UN Women
under the overall United Nations’ support to
the authorities in Bosnia and Herzegovina to
implement the SDG Framework in BiH.

The report was prepared according to
the following guidelines and requirements:

1. Global Reporting Initiative (GRI)'

2. UN Global Compact (“Ten Principles
of the UN Global Compact?)
SDG Compass?®
SDG Impact Standards*

For more information: https://www.globalreporting.org/how-to-use-the-gri-standards/resource-center/
For more information: https://www.unglobalcompact.org/what-is-gc/mission/principles

For more information: SDG Compass online platform, www.sdgcompass.org

For more information: https://sdgimpact.undp.org/practice-standards.html
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2 ABOUT THE METHODOLOGY

Annual Sustainability Report, annex to
the annual report is aimed at providing a
transparent and comprehensive insight into
the company’s strategic commitments on
sustainability and performance when it comes
to sustainability. In order to ensure the highest
standard in reporting, this document has
been prepared in accordance with: the GRI
Standards of the Global Reporting Initiative and
the ten principles of the UN Global Compactin
consultation with the SDG Impact Standards.

The focuses of thisdocument are the challenges
inthe company’s business operations and all key
issues related to business, from the company’s
point of view and in the context of sustainable
development. The following methodological
rules and principles of the GRI Standards were
used as a basis forthe preparation and drafting
of the document: stakeholder involvement,
sustainability, materiality and completeness
(to define content), accuracy, balance, clarity,
comparability, reliability and timeliness (to
define content quality).

The choice of key topics to be reported
under the GRI Standards is determined
through dialogue with the stakeholders. The
GRI Guidelines for Sustainability Reporting
distinguish several terms that are relevant to
reporting. First, it is important to distinguish
that the main topics (areas of activity) are
those related to the concept of sustainable
development, which are: economic, social
and environmental. GRI Standards are defined
accordinly, more precisely within these topics.

ANNEX TO THE ANNUAL SUSTAINABILITY
REPORT FOR 2024

The total number of standards is twenty-four
and specific topics are defined within them
(e.g. within the economic topic / area of activity
there is a standard of Economic performance
anditisfurtheranalyzed through topic-specific
disclosures, such as Direct economic value
generated and distributed).

Thus, the Standards are used to report
information on an organization’s impacts on
economic, social and environmental issues.
In order to prepare a sustainability report
in accordance with the GRI Standards, the
organization / company applies reporting
principles to define the content of the report
from the document “GRI 101: Basics” in order
to identify its material economic, social, and
/ or environmental issues. These key topics
determine which specific standards an
organization uses to prepare its sustainability
report. The key topics to be covered by
the report are precisely those that affect
stakeholders as well as those that are most
influenced by stakeholders. For the purposes
of drafting this annual sustainability report,
the topics and standards defined through the
evaluation methodology for the SDG Business
Pioneers Award were processed, which equates
the notion of key topic from the sustainable
development report with the notion of thematic
area from the award methodology. There are
two thematic areas:

1. People and

2. Resources and environment.
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ANNEX TO THE ANNUAL SUSTAINABILITY
3 SUSTAINABLE GOAL LSUSTAINABILITY

REPORT - FORM

Report filled in by:

Date of report preparation:

Internal verification (person):

The report is part of the document: JECISSElEIiEREN It allal®

The report is being prepared by: O quarterly; O semi-annually; ® annually; O biennially

3.1 Mission, goals and approach to sustainability

BH Telecom continuously invests in the wellbeing and physical health of its employees through activities
such as mental health support workshops, comprehensive medical check-ups for all staff, additional
health screenings focused on women's health, team-building events, participation in sports and cultural
activities, and organizing a Family Day on September 5th to mark BH Telecom Day. The company promotes
flexibility in working hours by allowing a flexible start and end of the workday within a structured
framework, remote work options, and the use of paid leave for various personal reasons such as the birth
of a child or the death of an immediate family member. Employees are recognized and rewarded through

MISSION: VISION:
We connect and develop Bosnia and The leading digital integrator of BH society.
Herzegovina through innovative digital
solutions.
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. ANNEX TO THE ANNUAL SUSTAINABILITY
STRATEGIC GOALS: REPORT FOR 2024

The company integrates social and governance principles into its business processes. Its
strategic goals include enhancing employee capacities and workforce wellbeing,
modernizing and digitally transforming infrastructure with a focus on energy efficiency,
reducing carbon footprint through the use of renewable energy sources and consumption
optimization, and supporting local communities through socially beneficial initiatives.

Company goal: Indicator: Priority in 2025
. _ ; Average number of training i
Enhancmg Employe SDG4 . Quallty hours per employee annually Medium
Education
Company goal: Indicator: Priority in 2025
SDG3— Good Number of workshops High
Strengther”ng Emp Health and held and pl’eveﬂtive
. health screenings
Well-being &
annually
Company goal: Indicator: Priority in 2025
SDG 8 — Decent Nimergempliyees Medium
. : . with flexible working
Ensuring Flexible W
& il Work and Economic hours or remote work
Company goal: Indicator: Priority in 2025
SDG 13— Climate Action Share of renewable energy in total Hi h
SDG 7— Affordable and Clean Energy consumption (%) g
|nV95tment in Ener! SDG9 - Industry, Innovation and CO emissions per unit of energy .
Infrastructure consumption (tCO/kwh) ngh
SDG 11— Sustainable Cities and Number of active electric vehicle
Communities charging stations Medium
Company goal: Indicator: Priority in 2025
SDG 17— Number of Medium
Partnerships forthe |supported
Participation in Soc [EIeEIS initiatives annually

Table 1: Annual goals and indicators and their relationship with the
Sustainable Development Goals (SDGs) for the next reporting period
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i ili i ANNEX TO THE ANNUAL SUSTAINABILITY 7
3.2 Sustainability Indicators and GRI Table s

SUSTAINABILITY INDICATORS AND GRI TABLE

GRI STANDARD UNGC
(NAME AND YEAR) SPECIFIC TOPIC EXPLANATION OF THE TOPIC INDICATOR INDICATOR VALUE PRINCIPLE

GRI 102 2016 GENERAL RELEASES

NN 102-1 NAME OF THE | Specify the company name Name BH Telecom d.d. Sarajevo
DISCLOSURES ORGANIZATION N/A N/A
2016
102-6 MARKETS The geographical locations, i.e. | Number of countries Bosnia and Herzegovina
SERVED the countries and regionsin in which the company
which the company operates, | operates: Export/sale of services accounts for up to
are stated 4% of the total, with markets including:

European Union countries, and non-EU
countries such as the USA, Serbia, Tirkiye,
Switzerland, Saudi Arabia, Qatar, the United N/A N/A
Kingdom, the UAE, Oman, Montenegro, and
North Macedonia.

102-9 SUPPLY CHAIN | The supply chain and its main | Number of suppliers
elements are described: the
number of suppliers and their
locations

N/A N/A
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REPORT FOR 2024
102-10 SIGNIFICANT  Describes changes in location, | 1. Changes in the
CHANGES TO THE organization, activities, organization
ORGANIZATION AND | opening, closing, or expansion | 2. Change of supplier
ITS SUPPLY CHAIN of production. Changes in
the capital structure are
also described. In the case
of suppliers, changes in the N/A N/A
location of suppliers, the
structure of suppliers and
their relationship (including
termination of cooperation
or selection of suppliers) are
reported.
102-11 Indicate if and how the * qualitative indicator: BH Telecom applies the precautionary
PRECAUTIONARY company applies the describe principle by implementing preventive
PRINCIPLE OR precautionary principle environmental protection measures,
APPROACH including environmental impact
assessments of base stations,
moglermzann using energy-efficient NJA NJA
equipment, and the use of renewable
energy sources, in accordance with the 1ISO
14001 standard.
102-12 EXTERNAL Provide a list of external NUMDber Of Charters and | ommon o sammons e e ot s m e ot of
INITIATIVES economic SOCial or initiatives to WhICh the sustainability. It is certified in accordance with ISO 9001:2015 (Quality
. ’ . ) ) Management) and 1SO 27001:2022 (Information Security Management),
environmental princi ples, company iscomm itted and applies the principles of ISO 14001 (Environmental Management) in
PR ractice. Since 2021, th mpany has been active on the EcoVadi
initiatives that the Company gl:tcfof:”n,de;eonstratinegC(:((})mF;Tiaync:ivitehekeayCCSE ;n’ncieplgsoinath:areas
has accepted or s]gned of environment, labor and human rights, ethics, and sustainable
procurement. The company implements activities aligned with the
principles of sustainable development and the United Nations Sustainable
Development Goals (SDG Agenda 2030), although these goals have not yet N/A N/A
been formally integrated into the company's strategy.
Mz,
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ANNEX TO THE ANNUAL SUSTAINABILITY
REPORT FOR 2024
102-13 MEMBERSHIP | Provide a list of associations Number of associations | The company is an active member of 24
OF ASSOCIATIONS (national or international) of which heis a member | professional associations and organizations,
of which the company isa iﬂClUdiI’]gZ ITU, CONNECT Europe, ETSI, GSMA, T™M
member Forum, RIPE NCC, GS1 BiH, BAKE (Bosnian
Committee for Electrotechnics), BH K CIGRE,
Chambers of Commerce, the Employers'
Association of FBiH, AmCham BiH, the N/A N/A
Association for Internet Commerce "eComm", the
eCommerce Association, AKOP (Association of
Cable Operators and Distributors of BiH),
Woman.comm Club, HRM Association, among
others.
102-15 KEY IMPACTS, | Show a table listing goals, * Table no. Linthe The table has been completed.
RISKS, AND indicators and achievements chapter: Mission,
OPPORTUNITIES versus goals for the reporting goals and approach to
period sustainability
N/A N/A

102-16 VALUES,
PRINCIPLES,
STANDARDS,
AND NORMS OF
BEHAVIOR

Provide a description of values,
principles, standards and
norms of behavior

* qualitative indicator:
describe

BH Telecom fosters a culture of responsible and ethical
business conduct based on a binding Code of Ethics,
which is communicated both internally and externally.
Employees are regularly educated on ethical principles,
and sanctions are foreseen in cases of violations. The
company implements a range of internal policies that
define standards of conduct and accountability,
including: the Quality Policy, Information Security
Policy, Business Continuity Policy, Risk and
Opportunity Management Policy, Anti-Corruption
Policy, Misuse Prevention Policy, Environmental
Protection Policy, Supplier Management Policy, and
the Supplier Code of Conduct.

10
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ANNEX TO THE ANNUAL SUSTAINABILITY 10

REPORT FOR 2024
102-17 MECHANISMS | Indicate if there are external * qualitative indicator: BH Telecom enables employees to seek
FOR ADVICE AND and internal mechanisms for: describe advice or report concerns about unethical
CONCERNS ABOUT consulting on the topic of or illegal behavior through internal
ETHICS unethical or illegal activities or channels, in line with applicable policies.
integrity of the organization as Reporting can be done anonymously and
well as reporting the same without fear of retaliation. Mechanisms are 10
defined by internal regulations and are
available to employees via internal
communications.
102-40 LIST OF Specify a list forstakeholders List the main - Employees
STAKEHOLDER stakeholders: employees, | Partners
GROUPS customers, consumers,
suppliers, owners, - Customers
financiers, local - Suppliers
community, social - Shareholders N/A N/A
partners, civil society .
organizations - Local community
- Civil society organizations
- Social partners (employers and
trade unions)
102-43 APPROACH Indicate how they areincluded  Indicate how to involve | BH Telecom engages stakeholders
TO STAKEHOLDER stakeholders stakeholders: surveys, through employee surveys,
ENGAGEMENT focus groups, panels, communication with the trade union and
local community collective bargaining, written
consultations, advisory  communication with customers (inquiries,
bodies, written complaints, info center), community N/A N/A
commgmcahon.s,‘ initiatives, projects with educational
collective bargainingand |. . . . .
management and / or |nst|tgt|ons, and consultations with
. suppliers and partners.
union structures
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MATERIAL THEME OF PEOPLE

GRI STANDARD

(NAME AND
YEAR)

GRI201:
ECONOMIC
PERFORMANCE
2016

GRI401:
EMPLOYMENT
2016

GRI401:
EMPLOYMENT
2016

UNGC

SPECIFIC TOPIC INDICATOR INDICATOR VALUE PRINCIPLE
GRI201-1 DIRECT Indicate the amount in local 1.BAM in 2021 1. BAM 22,993.03in 2021
ECONOMIC VALUE currency (BAM) that is the result | 2.BAM in 2022 2. BAM 23.081.15in 2022
GENERATED AND of the following equation: 3.BAM in 2023 ’ DU
DISTRIBUTED sales revenue minus the cost 4.BAM in 2024 3. BAM 21,647.60 !n 2023
of purchased goods divided by 4. BAM 25,766.19 in 2024 N/A
the number of employees (on
an annual average)
GRI401-1 NEW Indicate the number and 1.Newly employed in 1.120
EMPLOYEE HIRES percentage of new employees 2024 2 40— 49% of new hires were under
AND EMPLOYEE during the reporting period by | 2.% newly employed 36
TURNOVER age, gender and education by age
3.% newly employed 3.27% women (33), 73% men (87) .

by sex
4.% newly employed
by education

4.<50% of new hires hold a
university degree

GRI1401-3 PARENTAL
LEAVE

Indicate whether parental leave
is provided by law or otherwise

Write whether the
parental leave is in place
as defined by the Law
orifitisresolvedina
different way

The company complies with legally
prescribed maternity leave practices.
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CIROZER AN NINEN GRI 404-1 AVERAGE
RWNPREDIVOY Ol HOURS OF TRAINING

Indicate the average number of
hours per year per employee

The number of hours
each employee spends

<80 hours of training per employee

2016 PER YEAR PER on training during the
EMPLOYEE year 6
GRI405-1 DIVERSITY | This chapter provides 1. % of the structure 1 | essthan 34% of the management
OF GOVERNANCE a quantitative measure of governing bodies
BODIES AND of diversity within an by age team are young people under the
EMPLOYEES organization. Comparisons 2. % structure of age of 30.
between the wide diversity of governing bodies by
employees and the diversity gender 2. Less than 34% of the management
of the management team 3. % of employees team are women.
offerinformation on equal belonging to
opportunities. This information vulnerable categories
also helps to assess which 3. Less than 3% of new hires belong 6

GRI1405:
DIVERSITY
AND EQUAL
OPPORTUNITY
2016

issues may be of particular
relevance to specific segments
of management or employees.
Indicate the age structure of
governing bodies (%), gender
structure of governing bodies
(%), percentage of employees
belonging to vulnerable
categories

to particularly vulnerable groups.

GRI405-2 RATIO OF
BASIC SALARY AND
REMUNERATION OF
WOMEN TO MEN

Indicate whether the salary

is higher as a percentage in
relation to the business sector.
Indicate whether men and
women have the same income.

Value expressed in

% if the salary of the
employees is higher than
the salary in the sector

Salaries are 11— 19% higher than
the sector average. Men and women
receive equal pay.




GRI STANDARD
(NAME AND
YEAR)

GRI 301:
MATERIALS 2016

GRI 302 ENERGY
2016

GRI307:
ENVIRONMENTAL
COMPLIANCE

SPECIFIC TOPIC

INDICATOR

ANNEX TO THE ANNUAL SUSTAINABILITY 13
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MATERIAL TOPIC: ENVIRONMENT (ENVIRONMENT) AND RESOURCES

INDICATOR VALUE

UNGC
PRINCIPLE

GRI301-2 RECYCLED | Share of recycled materials 1.% of recycled materials /
INPUT MATERIALS used in production in relation | used in production in
USED to total material used (in %) relation to the total
material used xx
2.% of recycled materials
used in production in 7,8
relation to the total
material used xy
3. etc.
GRI 302-1 ENERGY Indicate how much energy is 1. Theamountofenergy  The share of costs for energy and fuel
CONSUMPTION consumed within the company. | consumed in%inthelast  yhiained from fossil fuel combustion
WITHIN THE Also state the reason why three years for each type . .
ORGANIZATION this is so, why the energy of energy source inthe compaqy s total energy and
consumption is higher or lower. | 2. Explain qualitatively ~ fuel expenses in 2024 has decreased
why there have been by up to 4 percentage points 18
changes in consumption compared to 2023.
GRI307-1 NON- Indicate if the company has 1. The company has
COMPLIANCE WITH | faced the payment of fines and | paid a penalty for non-
ENVIRONMENTAL / or proceedings before a court, ' compliance with laws
LAWS AND arbitration, etc. bodies for non- | and regulations
REGULATIONS compliance with environmental | 2. Amount of the fine
legislation and regulations 8
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ANNEX TO THE ANNUAL REPORT
ON SUSTAINABLE DEVELOPMENT
FOR 2024

Created within the programme “Translating the Sustainable Development Goals
(SDGs) Framework in Bosnia and Herzegovina into sustainable and inclusive
growth” (SDG2BIH), a joint initiative funded by Sweden and implemented by UNDP
in partnership with UNICEF and UN Women under the overall United Nations’
support to the authorities in Bosnia and Herzegovina to implement the SDG
Framework in BiH. The content is the sole responsibility of the author.
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	LOGO: 
	Company name:  

                BH Telecom d.d. Sarajevo
	Izvještaj popunio: 
	Datum pripreme: 
	Interna verifikacij: 
	undefined: On
	undefined_2: Off
	Zaseban Dokument: 
	kvartalno: Off
	polugodišnje: Off
	godišnje: On
	dvogodišnje: Off
	MISIJA: We connect and develop Bosnia and Herzegovina through innovative digital solutions. 
	VIZIJA: The leading digital integrator of BH society.
	MISIJA I VIZIJA: BH Telecom continuously invests in the wellbeing and physical health of its employees through activities such as mental health support workshops, comprehensive medical check-ups for all staff, additional health screenings focused on women's health, team-building events, participation in sports and cultural activities, and organizing a Family Day on September 5th to mark BH Telecom Day. The company promotes flexibility in working hours by allowing a flexible start and end of the workday within a structured framework, remote work options, and the use of paid leave for various personal reasons such as the birth of a child or the death of an immediate family member. Employees are recognized and rewarded through initiatives such as Employee of the Year awards, lifetime achievement recognition, performance-based rewards, bonuses, and incentives. BH Telecom also offers financial support to employees in cases of serious illness or death within their immediate family. The company engages in broader social initiatives such as supporting primary schools, reforestation efforts, and employee-led donations to various associations. Employee communication is strengthened through regular internal HR updates, satisfaction surveys, and blog posts promoting a positive and team-oriented work culture. BH Telecom invests in energy-efficient technologies and equipment to reduce energy consumption by modernizing its network infrastructure and transitioning to more efficient devices, while also exploring and implementing renewable energy sources, such as solar power. A photovoltaic system with a capacity of 41 kWp has been installed on the rooftop of the Mostar office, now supplying around 20% of the building's electricity needs, with similar projects underway in Sarajevo, Bihać, Zenica, Goražde, and Tuzla. PV systems have also been installed on 6 base station locations (out of 30 planned), generating average annual savings of about 20% per site, with procurement ongoing for an additional 46 locations. The company has built 9 electric vehicle charging stations at its directorate locations, and continues to reduce its carbon footprint through server room consolidation, adaptive power management in the mobile network, and the development of EV charging infrastructure. Ongoing efforts include obtaining environmental impact assessments and safety declarations for base stations, continued implementation of energy-efficient single-RAN mobile network solutions, server room consolidation with a focus on business continuity, and the replacement of outdated battery, rectifier, and cooling systems with more efficient ones. BH Telecom’s 2024–2028 Development Strategy includes a commitment to developing and implementing an ESG initiative program, monitored through defined goals and KPIs, with corresponding action plans. The company’s Environmental Protection Policy demonstrates its commitment to environmental sustainability, social responsibility, and alignment with ISO 14001 environmental management standards.
	Text1: BH Telecom d.d. Sarajevo
	Text2: Bosnia and Herzegovina



Export/sale of services accounts for up to 4% of the total, with markets including:

European Union countries, and non-EU countries such as the USA, Serbia, Türkiye, Switzerland, Saudi Arabia, Qatar, the United Kingdom, the UAE, Oman, Montenegro, and North Macedonia.
	Text3: 
	Text4: 
	Text5: BH Telecom applies the precautionary principle by implementing preventive environmental protection measures, including environmental impact assessments of base stations, modernization using energy-efficient equipment, and the use of renewable energy sources, in accordance with the ISO 14001 standard.




	Text6: Although not a formal signatory to global initiatives such as the UN Global Compact, the company adheres to principles and standards in the field of sustainability. It is certified in accordance with ISO 9001:2015 (Quality Management) and ISO 27001:2022 (Information Security Management), and applies the principles of ISO 14001 (Environmental Management) in practice. Since 2021, the company has been active on the EcoVadis platform, demonstrating compliance with key CSR principles in the areas of environment, labor and human rights, ethics, and sustainable procurement. The company implements activities aligned with the principles of sustainable development and the United Nations Sustainable Development Goals (SDG Agenda 2030), although these goals have not yet been formally integrated into the company's strategy.
	Text9: BH Telecom fosters a culture of responsible and ethical business conduct based on a binding Code of Ethics, which is communicated both internally and externally. Employees are regularly educated on ethical principles, and sanctions are foreseen in cases of violations. The company implements a range of internal policies that define standards of conduct and accountability, including: the Quality Policy, Information Security Policy, Business Continuity Policy, Risk and Opportunity Management Policy, Anti-Corruption Policy, Misuse Prevention Policy, Environmental Protection Policy, Supplier Management Policy, and the Supplier Code of Conduct.
	Text8: The table has been completed. 
	Text7: The company is an active member of 24 professional associations and organizations, including: ITU, CONNECT Europe, ETSI, GSMA, TM Forum, RIPE NCC, GS1 BiH, BAKE (Bosnian Committee for Electrotechnics), BH K CIGRÉ, Chambers of Commerce, the Employers' Association of FBiH, AmCham BiH, the Association for Internet Commerce "eComm", the eCommerce Association, AKOP (Association of Cable Operators and Distributors of BiH), Woman.comm Club, HRM Association, among others.
	Text10: BH Telecom enables employees to seek advice or report concerns about unethical or illegal behavior through internal channels, in line with applicable policies. Reporting can be done anonymously and without fear of retaliation. Mechanisms are defined by internal regulations and are available to employees via internal communications.
	Text11: - Employees

- Partners

- Customers

- Suppliers

- Shareholders

- Local community

- Civil society organizations

- Social partners (employers and trade unions)
	Text12: BH Telecom engages stakeholders through employee surveys, communication with the trade union and collective bargaining, written communication with customers (inquiries, complaints, info center), community initiatives, projects with educational institutions, and consultations with suppliers and partners.




	Text13: 1. BAM 22,993.03 in 2021

2. BAM 23,081.15 in 2022

3. BAM 21,647.60 in 2023

4. BAM 25,766.19 in 2024
	Text14: 1. 120

2. 40–49% of new hires were under 30

3. 27% women (33), 73% men (87)

4. <50%  of new hires hold a university degree
	Text15: The company complies with legally prescribed maternity leave practices.


	Text16: <80 hours of training per employee




	Text17: 1. Less than 34% of the management team are young people under the age of 30.



2. Less than 34% of the management team are women.



3. Less than 3% of new hires belong to particularly vulnerable groups.
	Text18: Salaries are 11–19% higher than the sector average. Men and women receive equal pay.
	Text19: /
	Text20: The share of costs for energy and fuel obtained from fossil fuel combustion in the company's total energy and fuel expenses in 2024 has decreased by up to 4 percentage points compared to 2023.
	Text21: 
	Strateski ciljevi: The company integrates social and governance principles into its business processes. Its strategic goals include enhancing employee capacities and workforce wellbeing, modernizing and digitally transforming infrastructure with a focus on energy efficiency, reducing carbon footprint through the use of renewable energy sources and consumption optimization, and supporting local communities through socially beneficial initiatives.




	Cilj kompanije: SDG 4 – Quality Education
	Prioritet u 2020: Medium
	Indicator: Average number of training hours per employee annually
	01: Enhancing Employee Knowledge and Skills through Internal and External Training
	02: Strengthening Employees’ Mental and Physical Health
	03: Ensuring Flexible Working Conditions and Employee Support
	04: Investment in Energy-Efficient Technologies and Renewable Energy Sources
	05: Participation in Socially Beneficial Initiatives (education, reforestation, humanitarian aid)
	Campany goal: SDG 3 – Good Health and Well-being
	Company goal 3: SDG 8 – Decent Work and Economic Growth
	Company goal 04: SDG 13 – Climate Action 

SDG 7 – Affordable and Clean Energy 



SDG 9 – Industry, Innovation and Infrastructure 



SDG 11 – Sustainable Cities and Communities
	Company goal 05: SDG 17 – Partnerships for the Goals


	Indicator 02: Number of workshops held and preventive health screenings annually
	Indicator 03: Number of employees with flexible working hours or remote work options
	Indicator 04: Share of renewable energy in total consumption (%)



CO₂ emissions per unit of energy consumption (tCO₂/kWh)



Number of active electric vehicle charging stations
	Indicator 05: Number of supported initiatives annually
	Priority 02: High
	Priority 03: Medium
	Priority 04: High



High



Medium
	Priority 05: Medium


